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WELCOME TO OUR

These guidelines are the starting point for all Tritax Big Box (TBB)
visual communications. This covers the basic principles around
the use of each of our brand assets (e.g. colour, typography),

and introduces a revised layout and composition for a refreshed
design system.

These guidelines are intended to serve as a guide rather than
being rules. Be bold and creative, but within the parameters of
the guidelines.
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KEY BRAND ASSETS

Our brand assets are the building blocks for TBB'’s
visual identity that codify our communications.
Consideration must be given to ensure that they work
in harmony with each other.

This pyramid shows our key brand assets (KBAs) such
as our brandmark (logo), colour palette and Triple
Triangle (TT) asset. Our KBAs are complemented by
supporting assets such as typography and graphics.

KEY BRAND
ASSETS

SUPPORTING
ASSETS
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1.2 BRANDMARK
(REGISTERED TRADEMARK®)

Primary brandmark T R I TAX
There are two versions of the primary brandmark;

full-colour for placement on white or bright A A B I G BOX
backgrounds, and a full-colour reversed version ®
for use on dark backgrounds. These primary versions
should be used wherever possible.

Secondary brandmark Full-colour version Full-colour reversed version

When restricted by colour, a one-colour brandmark
should be applied. See Section 2 for visual guidance.

There are two versions of the secondary brandmark;
one-colour for placement on white or bright
backgrounds and one-colour reversed version for
use on dark backgrounds.

In exceptional circumstances, such as use on
merchandising, the one-colour brandmark may
be placed on Beacon Orange. See Section 2 for
visual guidance.

One-colour version One-colour reversed version
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1.2 BRANDMARK
(TRADEMARK )

Guidance on how to apply the
Registered & Trademark symbols

Use the ® symbol when marketing in the UK,
where the symbol is officially Registered.

Use the ™ symbol when marketing outside the UK
where the symbol is Unregistered.

Correct application of these symbols is key to
protecting the TBB Brandmark.

Understanding the symbols

TRITAX

Full-colour version

/N TRITAX

A A BIG BOX.

One-colour version

A
A A BIGBOX.

SYMBOL MEANING WHEN TO USE
REGISTERED TRADEMARK with the UK For all UK marketing.
Intellectual Property Office. Use outside the UK can lead to legal issues.

T M TRADEMARK indicates the TBB trademark is
unregistered in the relevant jurisdiction.

For all marketing outside the UK.
The TM serves as notice that we consider ourselves
owners of the goodwill in the TBB trademark.

TRITAX

'V \:1(€]:10).&

Full-colour reversed version

One-colour reversed version

6
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o\ 60-80PX

1.2 BRANDMARK \;A;gfg@& """""""""""""""""""""""" ATRTAX

A TRITAX A TRITAX e SRS

A ABIGBOX. AABIGBOX. o o :
Clear space and minimum size o
Give our TBB brandmark the space it deserves.
It always has a clear zone around it. For printed
applications, this clear zone is equal to the
size of 1 triangle from our brandmark. No text, N cottom right |
graphics or symbols should appear in this area. S, o
The minimum width of our brandmark is 25mm ______________________________________________________________________ A‘AE'}Eééx@ ____________________________________ AAATBFFCETég)(X
or 75 pixels. 60-80PX

f | 1920 x 1080

. ATRIAX
A TRITAX
A A BIGBOX
16:9 video Web banner
A TRITAX
A A BIGBOX.
4_0 ::M:n ) . Osz:gg_, Web banner
A TRITAX TRITAX
S A ABIGBOX. _AABIGBOX. A TRITAX A TRITAX A TRITAX
S A A BIGBOX. A A BIGBOX. A A BIGBOX.
N

‘A’-format Site hoarding
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AA

TRITAX
BIG BOX. ®

DON’T change the colours DON’T reposition the elements DON’T add shadows or effects

TRITAX
AABIGBOX. [ J{"a TRITAXBIGBOX.

YOUR FUTURE ® @

DON’T place the logo on busy backgrounds with no contrast DON’T lock-up the positioning statement with the DON’T create a one-line version
brandmark




1.5 COLOUR

Primary colour palette

The TBB primary colour palette is Atlantic Blue, white,
and Beacon Orange. Ownable and differentiating, we
use Atlantic Blue to give us visual stand-out as part
of the Tritax Group. The identifying accent - Beacon
Orange - stimulates energy, encourages customer
action and gives us distinction from other funds in the
Tritax portfolio.

Atlantic Blue should never be used as a tint.

HOotimotomoa

Atlantic Blue is our primary background colour

and should be used as the canvas colour for all our
primary-level communications such as advertising,

presentation title slides, reports or brochure covers.

White and the secondary colours are used as a
background for secondary-level communications,
such as lower level web pages, brochure pages or
presentation slides. Do not use TBB Black or Beacon
Orange as background colours.

More guidance on colours can be found in Secondary
Colours (1.7) and PowerPoint® (2.1).
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ATLANTIC BLUE

BEACON ORANGE

WHITE
PMS 548 U
CMYK  100/58/47/47 CMYK
RGB 0/60/77 RGB
H 003C4D #
RAL 5020 - SATIN FINISH RAL

PMS 021C RGB
0/70/100/0 #
255/100/0

FF6400

pielers

255/255/255
FFFFFF

TBB BLACK

CMYK 60/50/50/100
RGB  24/23/22
H# 181716

PRIMARY-LEVEL COMMUNICATIONS

SECONDARY-LEVEL COMMUNICATIONS

UPTO UP TO WHITE
10% 10%

WITH OPTIONAL USE OF UP TO UP TO
SUPPORTING COLOUR PALETTE 10% 20%

Globally accessible, digitally compliant communications, regardless of disability, or the users device is essential. There are three
internationally recognised compliance levels: A, AA or AAA. Each category identifies the colour/graphic compliant contrast ratio
(legibility) for a given audience. Where possible, AAA should always be our ambition.

A | MINIMAL ACCESSIBILITY
KBA combinations with a contrast ratio which cause
difficulties for many people with disabilities and impairments.

AA | STRONG ACCESSIBILITY
KBA combinations which provide sufficient accessibility for
use in normal text, large text and graphics.

AAA | ENHANCED ACCESSIBILITY
KBA combinations which provide enhanced accessibility.
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1.5 COLOUR DON'TS

ACCOMMODATING

YOUR FUTURE

®

DON’T use more than 20% of the accent colour DON’T create gradient backgrounds or tints of Atlantic Blue. DON’T use supporting colours in primary communications
Exception is the texture gradient overlay, see Graphic Devices (1.5)

HEADLINE
TITLE ”

YOUR FUTURE

® ®

DON’T use colours that are not in our colour palette DON’T use accent colours from other Tritax funds for
TBB materials




TYPOGRAPHY

We use three fonts for our primary-level
branded communications.

Where Gotham is not available e.g PowerPoint®,
Word® and other Microsoft documents, we use
Helvetica Neue and Georgia.

To buy Gotham Book and Bold from the type
foundry Hoefler & Co. visit
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GOTHAM

Gotham Book and Bold are used for headlines in print or web communications. Tracking is set to 75 to
aid readability. Gotham Bold and colour may be used to emphasise or highlight elements in the text.

L LT po

Helvetica Neue Regular is used for body copy when Gotham is not available. It should be set in
sentence case and ranged left.

[.ibre Caslon

Libre Caslon can be set in Iltalics for pull-quotes

Libre Caslon is used sparingly, for sub-headlines within publications or presentations,
and in instances where there is a reference to people i.e. pull-out quotes etc.
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1.4 TYPOGRAPHY

For web-based media, we use Gotham as our preferred typeface for all copy content.

For email, use Helvetica Neue set to 11pt size.

Headline font

Gotham Book is used for headlines. Gotham Bold
or Medium are used for captions, numbering, and
annotation. We only use CAPITALS in headlines.

Tracking / letter-spacing should be set to 75 to
aid legibility.

Headlines can be either centred or ranged left,
depending on the communication format.

To mimic Gotham in the Microsoft suite, use
Helvetica Neue in upper case.

Content and highlights

Gotham Book is used for body copy in all printed
communications materials (except the Microsoft
suite). It should be set in sentence case and ranged
left. If Gotham is not available, use Helvetica Neue.

Gotham Bold and colour may be used
to emphasise or highlight elements in the text.

GOTHAM BOOK
GOTHAM BOLD

Gotham Book
Gotham Bold

Headline font for Microsoft suite only.

HELVETICA NEUE

Body copy font for Microsoft suite only.

[ O
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We use Libre Caslon as a tertiary typeface for

secondary-level communications, such as as internal

pages, for both print and digital.

Libre Caslon is used sparingly, for sub-headlines

within publications or presentations, and in instances

where there is a reference to people i.e. pull-out
quotes etc, we then use Libre Caslon Italic.

For the Microsoft suite, use Georgia. Like Libre
Caslon, we use the italic available within the font
family for pull-out quotes.

“Libre Caslon Italic can be used for

pull-out quotes”

Sub-headline/quotes font for Microsoft suite only.

“Georgia Italic can be used for

pull-out quotes™
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1.4 KERNING AND LEADING

Headline leading (line-spacing)

To keep a premium feel to our Gotham Book
headlines we use generous leading / line-spacing.

There is no correct way to measure leading, as it is

I I
SPACING  SPACING
The examples here show the sweet-spot between

line-spacing that feels too tight and line-spacing that

Is too loose.
Line-spacing here is just right. Generous Letter-spacing here is too tight, but
. . . but not too loose. DON’T FORGET to also line-spacing is correct.
Set headline letter-spacing (tracking) to 75.

Letter-spacing (tracking) at 75 Letter-spacing (tracking) at O

E HEADLINE

® Line-spacing here is too tight. ® Line-spacing here is too loose.
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1.4 TYPOGRAPHY DON'TS

--
®

000 mMINoan 0moo motimobomool mioombimmoimb Mmoo oomon O000NINoomoomiiimooiimmooomoo 000DNINIomDimmomimamooomoo

Our Manager is focused solely on the UK

logistics market, giving it in-depth knowledge

and understanding of the sector and strong,
long-standing relationships with market participants.

TOO LONG BECAUSE

This gives us privileged access to opportunities, often
off-market, enabling us to secure better returns for I T | S S E T O N M O R E

Shareholders. ® THAN THREE LINE S®

O000MNUINmomo oUimmMomoooootoimmm mm 0omo O000DNINoonooomoomom ohimooommomm oo 00 O mMMise different font styles




1.5 GRAPHIC DEVICES

MNojoooomo

We have a suite of graphic assets that support the
ownability of TBB communications. They are:

 Box lines
 Background texture graphic devices
 Brandmark graphic - the Triple Triangle asset

All our graphic devices are available as artwork.
Always use the supplied artwork, and never
attempt to recreate them.

Box lines
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Background texture graphics

Gradient overlay

Brandmark graphic (Triple Triangle)
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1.5 GRAPHIC DEVICES

J 00O om o

U Uniommmimmitmmuimbomm tomipo o md ommmom
UUINMOOInmomo oo 0Hm obim i iDomim o mod
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* The box line graphic is best used in horizontal formats

* It is not mandatory to use the box lines

‘A’ format: cropping and scaling examples

U MiHmianiomointmbonom m oo omd

The device can scale vertically or horizontally and be
JoooooommootommobimotoMmbom OO Mo [ oo
OJMUOmOmmoom ooo

 The box line graphic should always be anchored to the
N0000 MIINOmMmoonmaonm oo Banner format: stretching and cropping examples

- Always ensure that at least one angle direction [
(101100 03 00 CHTA IR CAT A £ 0T 0 AT 0 [ T T

Square format: scale and crop example Tower format: cropping and postitioning examples
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1.5 GRAPHIC DEVICES

Background texture graphic

To add a subtle depth to a format, use the
background texture graphic.

The examples here indicate how the gradient can be
created to achieve your desired effect.

When applying the background texture graphic,
consider:

* It is not mandatory to use the background texture Background texture graphic White background texture graphic

e Use it with restraint to add depth to
communications - do not overuse it

 Keep the shapes small - avoid scaling up too much
as they will lose their finesse and subtlety

00000MO00OD0MMm mm - - e (0 08 00000MON0ODNOMmMm o J§ - e O 1 - 00000MO000000Mmm moo - J§ - e O [0 e
0IDMOMOOD0000Mmoon0 I:j 00ODMOMOOn0000mMoon ;_—, 000D MOMOOD0000moonn [‘I

=
=i

Locabon: 50%
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1.5 GRAPHIC DEVICES

Triangle asset

The triangle asset injects dynamism into TBB
communications.
When applying the triangle asset, consider: A .

* [t is not mandatory to use the graphic AA

|t should only interact with imagery (not text) Solid white triangle interaction Outlined triangle (at 50% Triangle interaction with
with a large cropped triangle opacity) interaction with a large a person
 Adjust the scale and level of interaction to suit cropped triangle

the format

 Use a single triangle asset to frame a person

 One triangle can be scaled up, as long as it is
Beacon Orange and there is a hint of the curve
visible

 Adjust the opacity of the white triangle to suit
the composition

* Graphic devices can be cropped to the left or
right of the format

Large cropped triangle interaction example with buildings




1.5 GRAPHIC DEVICES

Applying the ‘hint of curve’

To ensure codifying of the cropped triangle is
clear, in all applications 98% of the curve must
be visible.

The bottom line of the triangle should perfectly
align with the bottom of any given format

When applying the curved asset, consider:

 Avoid making the curve too big

* Avoid creating other shapes within the
cropped triangle

Curve at bottom

D

DON'’T show without
any curve at all

®
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Curve from left side @

DON'’T use too
much of a curve

®

DON'’T create @
other shapes
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1.5 GRAPHIC DEVICES

Using our devices together

When using our graphic devices together, don’t
overdo it - restraint shows confidence. Only ever use
two assets together.

Less is often more - so when in doubt, take it out.

1. Subtle 2. Composed

o,

=

=EEE e —_—
3. Getting too busy 4. Too much ®
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1.5 GRAPHIC DEVICES DON'TS

)
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DON’T reproduce the box lines in any other colour DON’T over-scale the background texture. DON’T use more than one Triple Triangle (TT) together
than orange It is designed to be subtle

DON’T ‘float’ the box lines, which should always be DON’T place the box lines over a subject DON’T change the colour of the background texture
placed at the base of the communications format
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1.6 ICONOGRAPHY

Our suite of updated icons are available in solid
and outline versions that provide flexibility

for various design applications. They can be
used on our website and in formally designed
reports. Use sparingly in PowerPoint®.

Each of our icons are available in
Beacon Orange or Atlantic Blue, for use
on a white or light background.

Use Beacon Orange, or white versions, when

placing on an Atlantic Blue or dark background.

Please do not use any other colours for
our icons within TBB communications.

L X

Beacon Orange on white

Atlantic Blue on white

Beacon Orange on Atlantic Blue

White on Atlantic Blue

22
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16 ICONOGRAPHY Building-specific icons

00
Tk
o\
=
11 11 II:
11 11 II)
1111 II)
1l 11 IJ)

General icons
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1.7 SECONDARY
COLOURS

The secondary colour palette is applied to
differentiate data in charts.

The secondary colours are numbered from TBB
1-9. Start at one and maintain the clockwise
colour direction.

To differentiate multiple white slides/pages, use a
5 or 10% tint of Beacon Orange.

Guidance on how to use colours in an order
within charts, and also use of the canvas colours,
are shown in context in the PowerPoint®

section 2.1.

TBB NINE TBB ONE

PMS 7504 PMS 454
CMYK  25/40/55/20 CMYK  21/19/39/3

RGB 149/122/101 RGB 207/197/163
# 957A65 # CFC5A3

TBB EIGHT TBB TWO
PMS 2261

CMYK  41/6/46/2
RGB 149/184/133
# 95B885

PMS 5425
CMYK  56/31/24/6
N€]=] 123/152/172
# 7B98AC

Secondary canvas colour

TBB SEVEN TBB THREE

PMS 7513 5% tint of Beacon Orange

CMYK  13/36/31/2 PMS 7522

RGB 222/176/166 CMYK  22/66/59/11

# DEBOA6G RGB 186/102/89
# BA6659

TBB SIX TBB FOUR
PMS  COOL GRAY 7
CMYK  0/0/0/50 PMS 625
RGB  157/157/156 CMYK  71/26/56/9
# 9D9D9C TBB FIVE RGB  79/140/120
# 4F8C78
PMS 5154
CMYK  38/53/30/12
RGB  158/122/138
# 9E7ASA

100

80

60

40

20

Data 1

0

Secondary colours
used in a PPT charts

gooooma
gooooobomO

I Private and Confidential | Copyright 2024 | Tritax Group

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Curabitur vel tincidunt turpis,
a tristique nibh. Morbi ac eros
nist. Vestibulum ante ipsum
primis in faucibus orci luctus
et ultrices posuere cubilia
curae; Aliquam volutpat
tortor diam. Proin ornare
semper libero a rutrum.

A
[ AA

Secondary colours
used in a PPT chart

. Data 3 . Data 4

DELIVERING ON OUR
STRATEGIC OBJECTIVES

93% GAV

Underpinned by disciplined appfoach to capital allocation
and embedding sustainability inifiatives across our portfolio

Secondary colours
used in charts & graphs

Secondary canvas
colour gives a lift to
a white PPT page

Colin Godfrey, CEO

Secondary colour
as background
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2.1 POWERPOINT®

Dividers

Can feature a combination of our graphic elements

Brandmark

Covers and divider pages: use the full logo, top left.

0MIDOo0momao

HEADLINE TITLE SLIDE

Information pages: TT asset, bottom right, as a sign-off.
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2.1 POWERPOINT®

Quotes

Quotes set in Georgia ltalic. Use a large quotation
mark in Beacon Orange to add visual interest to the

Information

Template options show ways to brand the slide
but keeping the layout fresh and light.

Flexible template to suit different amounts of
text with or without imagery, or use of texture

gooooma
goooobooomo

000000M000@M00@00MO0 MO0000@O000MO0N0000mooo0
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Bespoke energy design for specific occupier requirements:
ID0O0mDoo0 oD

- flexibility to meet future requirements

+ greener energy

« lower cost than Grid only

« greater resilience of supply

« facilitating higher energy demand occupiers

Bespoke on-site Energy Centres with potential for:
+ Photovoltaic (“PV”) schemes

« Battery storage

* Gas turbines

+ Wind turbine feasibility

« Facilities management - zero waste to landfill, green electricity tariffs

0 0moooano
[MOID00000m
00@mOOnom 0
0000mOoo 0om
0000mooo 000
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0 0000000mo0aonmo
eget, finibus vel velit.
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carbon energy, with a a mix of sources: grid, solar photovoltaic (PV), battery
storage, combined heat and power generators (CHP) and district heating.
The mix is being led by PV and battery as we seek zero carbon energy.

00000M00000000mO
0 0M0IDIIn W 00amomomoom 0moo
000 0 00DADOOm 00MMAnooo Mmomm

The technology mix will develop over time — as costs change, as electric
vehicles (EVs) become more popular and HGVs transition from diesel to

000MO00mO0MOanmon

Private and Confidential | Copyright 2024 | Tritax Group

0o00oo00moooooo
0 0M0IDOIDOmO0MDomon
0000 0MOmoo 0 DoDanom
I 00MDINO00 Mmomm

0moomoomo
0DDDO00mOmmomomooa
0MIDMmO0 MMOWOm @

gooooooomo

0 00NN O O000MOMOMO0M OMOMO0 0 000000m

I 00MDIDO00 MMOMD 00 MO0000M Cmoo00Cmmm
0000D00MO000 0000MOMOMONMITO000 000MO0 0 000m

0 0MOIDINOMM 0000000M00M 000D 00 O 000000000000
odio. Donec quis nulla eget nisl laoreet efficitur ac non
MmOID MM O000MOM0MOMO0MDIMDMO0 MMOmom m

0 DI000NIN0IN0000000 0MIMOI00M MOMDO0000m0

00 (D MMIDO00mOmo0 00MmO0IN0MMO0MmInoo00m

00000M0mOIII OMOO0MNINOmO0 NMDm 00m0 0

0 0MOOD@ 0O000D 0MOMO0000DMmD MO00ODIMDO0MOmo
O000mMOMOID00MINAN N ININOMO 000 MOMIDINO 000
000000MIDOND I IMOMODMID 0O IDIDI0MINIO0Onmo 0
0MOMOM O D00000MOMD 0D MO0000mmOmmom
MO000D M0 DOMNOM 00MI0MOMO0M 0MOmO0 0 000000
I 00MININO00 MMOMD 0in0 00000 0moo00 Cmmm
0000D00MO000 0000MOMOMONMDMTON00 D00MO0 0 000m
0 0MOINIMN 00D 0000000M00M 000D 00 0N 000000000000
odio. Donec quis nulla eget nisl laoreet efficitur ac non
[MmOD MM O000mOI0mOMO0MMIMDmDO0 MMOmom m

0 DIMO00NIN0IN0000000 0MIMOIN0M MOMD0000mm0

00 (D DDmDo00mOmo0 00Mmo0ano0mmo0MmInaooom

0 0000M00MOMI OMOO0MDMINOMO0 (NODM 0000 M 0|
0 000000 0N0MO0 00D MO0O0ONINDo0m 0M@Do00momom
000MONmMAININMNOMO D000 MOMODIDO 0Omo0000Mmmm

00 @ MO0 MM 0M0 0 MI00MDMIN0000 0 MDO0W0m m
[MID00000MOMD OmmD MO000MD D0 0DoImoooo

0 0000DOMODIENO00g 000000 0 00000 0m0Inm
MOMD 00000D0MmO0MmODImO 0 MDIn 00IDo0000ano
odio. Donec quis nulla eget nis! laoreet efficitur ac non
Il g
0 0MO00ODODOIDO0000dD0MMOID0M MOMD0000mmo
00 (10 M@DI000T0DI0 O0IIIo0Im0mmo0manionom

00000OMOMDOMIO0MMDDINOMmO0 ADIINMm 00mo 0

0 0INOAD 000000 DOMO000a0md MO000Damnoomg
0000DOT0In00MININ D INANOmd G000 MOMODIDo 00
000000MDAN0 M MOMOMMID 0M0 INMDo0MDDIN00IDMmO C
DMOIND TN IN00000mOmE OiE M00000n mOmmom
[D000ID D0 ININDOmO0MINmImo0m DO0mao 0 00000
[0 00MDIDO00 MMOMmID 0O MO0000M DMO0000Mmmm
0000000000 0000MOM0MINTENO000 00000 0 0000
0 000D 0000000000 M0N0 mO0I000000ma
odio. Donec quis nulla eget nis! laoreet efficitur ac non
IOID MIm000NInI 0TI ImO0 MO0T0D o

0 0000 IN00000an 0DIOMnon DOmnoo00m

000 (1 M@TD000T0DI0 O0IIIo0I0mo0manio0om

00000MOMOMDNOIMI00MDDINOMmO0 ANHDD 00M0 M 0mMomo
0 000000 DMNOMO000N MmO MO00MImO0m 00mO00mOmom

Private and Confidential | Copyright 2024 | Tritax Group

iNn background.

0oooomo
gooooooomo

Lorem ipsum dolor

sit amet, consectetur
adipiscing elit. Curabitur
vel tincidunt turpis, a
tristique nibh. Morbi ac
eros nist. Vestibulum
ante ipsum primis in
faucibus orci luctus et
ultrices posuere cubilia
curae; Aliquam volutpat
tortor diam. Proin ornare
semper libero a rutrum.
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start of a quote.

We have a high-quality portfolio
delivering resilient income that
leaves us well positioned for

the future and potentially more

uncertain economic conditions.
Amanda Chan, CFO

4 | Titax Group

We have a high-quality portfolio
delivering resilient income that
leaves us well positioned for

the future and potentially more
uncertain economic conditions.
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2.1 POWERPOINT®

Charts in PowerPoint®

To maximise a slide’s legibility, simplicity is key.
Whatever the message, uncluttered slides are always
easier to decode. Less is more!

A powerful title encourages the viewer to engage
emotively with your narrative.

Secondary colour wheel and colour order

Single colour charts

If the chart does not need multiple colours

(for example, a bar chart showing TBB annual
performance) then just use our primary colours
Atlantic Blue and Beacon Orange.

Multiple colour charts

When more than one colour is required in a chart,
use Beacon Orange for the area of the chart that
represents TBB. If TBB is not represented in the
chart, no highlight colour is required, then use our
secondary colours in order, starting at one.

0 s Data2 || Data3 B Dpatas B Datas I Dpatas

Only use Beacon Orange to represent TBB. Secondary
colours used in order.

Chart title above the chart

100

80

60

40

20

2021 2022 2023 2024

When only one colour is needed, use
Beacon Orange.

Chart title above the chart

LLL

If TBB isn’t represented in the chart, then a
highlight colour isn’t required. This example
shows secondary colours being used in order.
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YOUR FUTURE

WITH COMPLIMENTS

A TRITAX s
AABIGBOX. =

HENRY STRATTON
Head of Research
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Nicola Krafft Py Shandy 20 February 2024, 13:02
Re: TBBR Visual ldentity Early Share Meeting i
To: Carl Shand, Nicola Krafft, Ce: Dan Barher Details
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Nicola Krafft Py Shandy 20 February 2024, 13:02
Re: TBEBR Visual Identity Early Share Meeting i
To: Carl Shand, WNicola Krafft, Ce: Dan Barber Details

To Whom It May Concern

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
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SOCIAL POSTS

100%

2023 FULL YEAR
RESULTS

For the twelve months ended
31 December 2023

9.00am
Friday 1 March 2024 /
Webcast ;

Presented by
CEO Colin Godfrey
CFO Frankie Whitehead

www.tritaxbigbox.co.uk

all 10.30 100% [

We continue to drive portfolio performance by selling assets that
have achieved their full potential in our ownership, reinvesting
into higher-returning opportunities in our development pipeline
and the investment market. By leveraging our close customer
relationships, we continue to create value through active
management, whilst making progress in capturing the record
reversion embedded withinour portfolio to further grow

rental income.

FY 2023 Results

Thank you
to the

team for...

Aubrey Adams
Chairman

www.tritaxbigbox.co.uk

100% [N

FY 2023 Results
| ]O0]0]0]0)

A TRITAX
A A BIGBOX.

FINANCIAL PERFORMANCE
IN FY 2023

Portfolio
value!

£5.03bn

FY 2022: £5.06bn
-0.6%

1 The Portfolio Value includes the Group’s investment assets and development assets, land assets held at cost,
the Group’s share of joint venture assets and other property assets.

www.tritaxbigbox.co.uk

100%  [HEEEE

A TRlTAX FY 2023 Results
A A BIGBOX. ele]

POSITIONED TO CAPTURE
THE OPPORTUNITY

O

LA

Strategy is Strong balance sheet
delivering and financial firepower

\0
S

Continued supportive Supportive
market fundamentals structural trends

www.tritaxbigbox.co.uk

all 10.30 1000 [N}
TSIy UPPUT tUTIUS S, WWE CUTUTIUS WU THARE YUUU US ViUt
progress with ongoing rental growth and a more favourable

cost environment improving our yield on coast. Our investment
activity has complemented our portfolio adding a range of
attractive urban logistics assets, and we are making progress

in capturing their significant reversionary potential.

Looking forward, we remain confident in our ability to continue
creating value, which is likely to be enhanced by an improving
market backdrop.

FY 2023 Results

pleased to
announce..

Colin Godfrey
CEO

www.tritaxbigbox.co.uk
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2.6 SOCIAL PROFILES

all 1030

& Q Tritax Big Box REIT plc

ACCOMMODATING &

YOUR FUTURE AA

Tritax Big Box REIT plc

UK logistics real estate specialists

London, England - 3K followers

o YRS

Home About Posts

About

..ll 10.30 100% (NP

ACCOMMODATING & -

YOUR FUTURE AA

Tritax Big Box
@TritaxBigBox

UK logistics real estate specialists

® UK 2 tritaxbighox.co.uk Joined March 2015

1K Following 1.2K Followers

Posts Replies Media Likes

Tritax Big Box @TritaxBigB... - 09/04/2024
The Make UK Manufacturing Awards recognise
and reward manufacturers and their

apprentices who have done exceptional work.

We're proud sponsors of the Business Growth

We are experts in UK logistics real estate, delivering
millions of sq ft of high-quality, sustainable logistics

P e iy s [ SRR PP R RITINE R L AU LRI bl ]y T o - S

¥ '.Jﬂ"'_-' { ! N I'JI.'
L ' L ClL ™ L - Tl

Entries are now open: ow.ly/Nylm50Rbbpa
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ANIMATED IDENTS

For consistency across all TBB media
content, a refreshed TBB Intro & Outro all 10.30 100% [N
ldent has been developed.

The ident is easily recognisable, reinforces
our brand identity’s primary asset and
helps in building TBB’s brand recognition
across all of our content channels.
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A A B|GBOX. 1'} A A BIGBOX. % ) YOUR FUTURE

ACCOMMODATING THE FUTURE : ACCOMMODATING YOUR FUTURE
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3.1

ESTATE SIGNAGE

AA

TRITAX
PARK

Main entrance sign

AA

TRITAX
PARK

OXFORD

AA

TRITAX

PARK

OXFORD

UNIT O1

SIEMENS .-,
Healthineers *-*

PACCAR

Rolls-Royce’

SIEMENS ...
Healthineers *-°

{ Goods vehicles

2 Visitor car park

TRITAX
A A BIGBOX.

Directional signage Brand signage
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5.1 ESTATE SIGNAGE

»

BIGGLESWADE

BIGGLESWADE
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TRITAX
PARK

OXFORD

 ESTATE S\

{ i AA *
TRITAX #
PARK 0T

OXFORD

SIEMENS .-,

Healthineers **

SlEMENSt,:g
Healthineers ‘-

<

” 1‘ Goods vehicles

e Visitor car park
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Event lanyards

Umbrellas







